Paid Media Overview

Overview of Paid Social and Paid Search Performance

l-é 1Jan 2024 - 31 Mar 2024 -
Overall Performance
(Paid Social + Paid Search)
Ad Spend Impressions Clicks % CTR Purchases Revenue Blended ROAS AQOV
$223,658 10,430,295 118,578 1.14% 20,398 $2,541,275 11.36 $125
¢ 43.5% from previous 91 days ¢ 70.1% from previous 91 days t 77.0% from previous 91 days ¢ 4.0% from previous 91 days ¢ 76.0% from previous 91 days ¢ 75.0% from previous 91 days ¢ 22.0% from previous 91 days $ -0.5% from previous 91 days
Paid Social Paid Search
(Meta Ads + TikTok Ads) (Google Ads + Bing Ads)
Ad Spend Impressions Clicks % CTR Ad Spend Impressions Clicks % CTR
$111,431 5,219,314 66,869 1.28% $112,227 5,210,981 51,709 0.99%
§ -15.2% from previous 91 days ¢ 6.6% from previous 91 days ¢ 36.2% from previous 91 days ¢ 27.8% from previous 91 days ¢ 359.9% from previous 91 days ¢ 321.2% from previous 91 days ¢ 188.5% from previous 91 days § -31.5% from previous 91 days
Purchases Revenue Blended ROAS AOV Purchases Revenue Blended ROAS AOV
11,596 $1,441,819 12.94 $124 8,802 $1,099,456 9.8 $125
¢ 35.5% from previous 91 days ¢ 34.5% from previous 91 days ¢ 58.7% from previous 91 days § -0.7% from previous 91 days £ 190.6% from previous 91days ¢ 189.4% from previous 91 days § -37.1% from previous 91 days $ -0.4% from previous 91 days
L] L]

Deep D ive Click on arrows to toggle between Campaign / AdSet / AdName J : Deep D ive Click on arrows to toggle between Campaign / AdGroup / Keyword / Audience J :
Channel Name Ad Spend ~ Impressions Clicks %CTR Purchases Revenue Blended ROAS AOV Channel Name Ad Spend ~ Impressions Clicks %CTR Purchases Revenue Blended ROAS AOV
Meta Ads $55,788 2,594,335 40,826 1.57% 7114 $882,436 15.82 $124 Bing Ads $56,128 2,617,250 25,889 0.99% 4,378 $549,463 9.79 $126
TikTok Ads $55,643 2,624,979 26,043 0.99% 4,482 $559,383 10.05 $125 Google Ads $56,099 2,593,731 25,820 1.00% 4,424 $549,993 9.8 $124
Grand total $111,431 5,219,314 66,869 1.28% 11,596 $1,441,819 12.94 $124  Grandtotal $112,227 5,210,981 51,709 0.99% 8,802 $1,099,456 9.8 $125
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Channel Overview

Breakdown of Individual Marketing Channel Performance

-
PTY 1Jan 2024 - 31 Mar 2024

Paid Social

Paid Search

Campaign Name

- Ad Set Name

- Ad Name

Campaign Name -

Ad Group v

Audience -

00 Meta

o TikTok

A\ Google Ads

Ad Spend

$55,788

§ -15.0% from previous 91 days

Clicks

40,826

t 66.1% from previous 91 days

Add to Cart

13,505

¢ 66.7% from previous 91 days

Initiate Checkout

9,785

¢ 65.3% from previous 91 days

Purchases

7114

£ 66.7% from previous 91 days

Revenue

$882,436

¢ 65.0% from previous 91 days

Impressions

2,594,335

¢ 5.6% from previous 91 days

% CTR

1.57%

¢ 57.4% from previous 91 days

Cost per Add to Cart

$4.13

§ -49.0% from previous 91 days

Cost per Initiate Checkout

$5.70

§ -48.6% from previous 91 days

Cost per Purchase

$7.84

§ -49.0% from previous 91 days

ROAS

15.82

¢ 94.2% from previous 91 days

Ad Spend

$55,643

$ -15.4% from previous 91 days

Clicks

26,043

t 6.2% from previous 91 days

Add to Cart

8,515

¢ 5.5% from previous 91 days

Initiate Checkout

6,145

¢ 4.5% from previous 91 days

Purchases

4,482

¢ 4.4% from previous 91 days

Revenue

$559,383

¢ 4.1% from previous 91 days

Impressions

2,624,979

t 7.7% from previous 91 days

% CTR

0.99%

§ -1.3% from previous 91 days

Cost per Add to Cart

$6.53

§ -19.8% from previous 91 days

Cost per Initiate Checkout

$9.06

§ -19.1% from previous 91 days

Cost per Purchase

$12.41

§ -19.0% from previous 91 days

ROAS

10.05

¢ 23.2% from previous 91 days

Ad Spend

$56,099

¢ 357.9% from previous 91 days

Clicks

25,820

¢ 187.8% from previous 91 days

Add to Cart

8,517

¢ 190.7% from previous 91 days

Initiate Checkout

6,156

£ 192.0% from previous 91 days

Purchases

4,424

¢ 194.5% from previous 91 days

Revenue

$549,993

¢ 192.8% from previous 91 days

Impressions

2,593,731

¢ 321.5% from previous 91 days

% CTR

1.00%

§ -31.7% from previous 91 days

Cost per Add to Cart

$6.59

¢ 57.5% from previous 91 days

Cost per Initiate Checkout

$9.11

¢ 56.8% from previous 91 days

Cost per Purchase

$12.68

¢ 55.5% from previous 91 days

Blended ROAS

9.8

§ -36.1% from previous 91 days

Ad Spend

$56,128

t 361.9% from previous 91 days

Clicks

25,889

¢ 189.3% from previous 91 days

Add to Cart

8,458

t 186.1% from previous 91 days

Initiate Checkout

6,111

¢ 188.7% from previous 91 days

Purchases

4,378

¢ 186.7% from previous 91 days

Revenue

$549,463

¢ 186.0% from previous 91 days

Impressions

2,617,250

¢ 320.9% from previous 91 days

% CTR

0.99%

§ -31.3% from previous 91 days

Cost per Add to Cart

$6.64

£ 61.4% from previous 91 days

Cost per Initiate Checkout

$9.18

¢ 60.0% from previous 91 days

Cost per Purchase

$12.82

¢ 61.1% from previous 91 days

Blended ROAS

9.79

§ -38.1% from previous 91 days




Website Performance

Overview of Major KPIs to analyse Website Performance

[Cam}
PTY 1Jan 2024 - 31 Mar 2024 v

Total users

1,475

N/A from previous 91 days

H
1

¢ 1,475.0 from previous 91 days

Active Users

Views

1,828

from previous 91 days
from previous 91 days

4\ J Click on arrows to toggle
between day / week / month

Session Source / Medium v

New / Returning -

Country: United States, Uni... (4) ~

Page path

- Event name

™ : ™ = NN Z =
—0— New  —@— Returning —8— Returning —@— New —0— New  —@— Returning
400 80% ~05TE 15
6 67%
73.71%
300 60% 50.69%
45.83% 1
39.01%
200 40%
0.5
100 20%
6] 0% (0]
1Jan 2024 15Jan 2024 29Jan 2024 12 Feb 2024 26 Feb 2024 11Mar 2024 25 Mar... 1Jan 2024 15Jan 2024 29Jan 2024 12 Feb 2024 26 Feb 2024 11 Mar2024 25 Mar... 1Jan 2024 15Jan 2024 29Jan 2024 12 Feb 2024 26 Feb 2024 11 Mar 2024 25 Mar...
Date (ISO Year Week) Date (ISO Year Week) Date (ISO Year Week)
L]
Location Top Pages Top Events
Page path Total users ~ Active users Sessions Bouncerate Events per session Averagedsuersast:g: EventName Total users ~ Percentage
] 1. page_view 1,468 100%
1. /marketing_anal 325 324 344 75.87% 3.22 00:03:40
ytics/ 2. session_start 1,466 99%
2. / 235 235 251 49% 3.63 00:04:13 3 first visit 1,461 999%
: 3. /facebook-ads- 168 168 185 30.81% 3.76 00:10:47
% location- ° 4. user{engage 806 55%
reporting/ men
4. [case- 102 102 103 57.28% 3.22 oo:00:21 % felktoourexpe 5 0%
study/sugatan/ ; s_hero_nom
- - 0, . .
5. /facelb?ok ads 89 89 104 38.46% 3.54 00:14:29 6. youtubevid_¢ 3 0%
google .
ST ompanvtestim
Grand total 1,475 1,472 1,594 55.83% 3.73 00:06:24 Grand total 1,475 100%
1-90/90 1-48/48

Bounce rate

56%

from previous 91 days

Sessions per user

1.08

from previous 91 days

from previous 91 days from previous 91 days

Bounce Rate

Views per session

1.15

from previous 91 days
from previous 91 days

Events per session

3.73

from previous 91 days
from previous 91 days

Views per Session

Average session duration

00:06:24

¢ N/A from previous 91 days

¢ 00:06:24 from previous 91 days




SEO Performance

Overview of Major KPIs to analyse Organic Search Performance

[Cam}
PTY 1Jan 2024 - 31 Mar 2024 v

Impressions

392,952

-27.8% from previous 91days
-151,643.0 from previous 91days

€n

an

Impressions and Clicks

40000

30000 0.50%
2
q
25000 200 0.00%
1Jan 2024 15Jan 2024 29Jan 2024 12 Feb 2024 26 Feb 2024 11Mar 2024 25 Mar?2... 1Jan 2024 15Jan 2024 29Jan 2024 12 Feb 2024 26 Feb 2024 11 Mar 2024
Date (ISO Year Week) Date (ISO Year Week)

Deep Dive

Clicks

3,911

¢ 10.6% from previous 91days
376.0 from previous 91days

CTR

np

+ :

500 150%

400 1.00%
0.4

,1\ J Click on arrows to toggle
between day / week / month

Branded / Non Branded

- Landing Page -

Query v

CTR

1.00%

¢ 53.3% from previous 91days

t

™~ V¥

1.02% 1.01%

0.90%

0.3% from previous 91days

25 Mar...

Average Position

44.34

t 2.2% from previous 91days
1.0 from previous 91days

mp

Avg. Position

L
™~V :
50
48.19 48.27
47
[
45
= . 4308 4p94 4326
42.20—
40.82
40
1Jan 2024 15Jan 2024 29Jan 2024 12 Feb 2024 26 Feb 2024 11Mar 2024 25 Mar...
Date (ISO Year Week)
Click on arrows to toggle between Landing Page / Keyword / Country \l/ E

Landing Page

1. https://eaglytics-co.com/facebook-ads-location-reporting/

2. https://eaglytics-co.com/

3. https://eaglytics-co.com/digital-marketing-analytics-tools/

4. https://eaglytics-co.com/website-google-data-studio/

5. https://eaglytics-co.com/facebook-ads-google-analytics-discrepancy/

6. https://eaglytics-co.com/automate-facebook-ads-report/

7. https://eaglytics-co.com/google-data-studio-real-time-reports/
Grand total

Impressions
19,026 37% ¢t
2,341 -321% &
90,307 -26.3%
5,242 -22.0% §
11,004 -20.6% #
18,352 -20.7% ¥
14,120 60.1% ¢
392,952 -27.8% ¥

521 -4.2% 3
483 247.5% ¢t
432 25.2% ¢
360 -15.1% &
303 -18.3% &
253 -10.9% 3
218 50.3% ¢
3,91 10.6% ¢

Average Position

2.74% -7.6% & 4.7 -6.1% &
20.63% 411.5% ¢ 43.12 -36.9% &
0.48% 69.9% ¢ 43.8 -6.4% &
6.87% 8.8% ¢ 24.07 -16.6% &
2.75% 2.8% ¢ 35.44 -9.5% 3
1.38% 12.3% ¢ 48.95 -1.8% &
1.54% -6.1% & 44.46 -7.8% ¥
1.00% 53.3% ¢ 44.34 2.2% ¢
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Meta Ads

Performance Deep-Dive of Meta Ads

[Cam}
PTY 1Jan 2024 - 31 Mar 2024 v

Ad Spend

$55,788

-15.0% from previous 91days

Impressions

2,594,335

¢ 5.6% from previous 91days

4

Impressions -> LPV

1.0%

¢ 58.6% from previous 91days

Cost per LPV Landing Page Views
$2'17 25,686 LPV -> VI
§ -49.2% from previous 91days ) °
¢ 67.4% from previous 91days 72.4%

¢ 0.1% from previous 91days

Cost per VI View ltem
$3.00 18,597 S
§ -49.3% from previous 91days om previous 91days 72 60/
. o

§ -0.5% from previous 91days

Cost per ATC
$ 4 13 Addto Cart
§ -49.0% from previous 91days 13,505 ATC ->IC
t 66.7% from previous 91days 7 2 5%

s -0.99 ;
Cost perIC § -0.9% from previous 91days

$5.70

§ -48.6% from previous 91days

Initiate Checkout

9,785

« 0.2 from previous 91days

IC ->Purchase

72.7%

¢ 0.8% from previous 91days

Cost per Purchase

$7.84

§ -49.0% from previous 91days

Purchases

/7114

¢ 66.7% from previous 91days

ROAS

15.82

65.0% from previous 91days ¢ 94.2% from previous 91days

Revenue

$882,436

i

Deep Dive

Landing

Campaign
Page Views

Name

Impressions

00 Meta

Campaign Name Ad Set Name - Ad Name -
Click |
™~ Vv beltcwezr:wac;’ar?/vﬁvtgetl?s/;?n%nth
Ad Spend Revenue
2 : 2 :
4.35K 75,000
$73
4.3K 70,000 $68.7Q68,477  $68,475
4.25K 65,000
$4,
4.2K 60,000
1Jan 2024 29 Jan 2024 26 Feb 2024 25 Mar 2024 1Jan 2024 29 Jan 2024 26 Feb 2024 25 Mar 2024
15 Jan 2024 12 Feb 2024 11 Mar 2024 15 Jan 2024 12 Feb 2024 11 Mar 2024
°
ROAS Cost per Action
™~ V¥ : ™~V :

18

—&— Cost per LPV
—8— Cost per Initiate Checkout

—8— Cost per View Item
Cost per Purchase

—8— Cost per Add to C...

10
17.
v 75
15.83

16 5

15 25

14 0
1Jan 2024 29 Jan 2024 26 Feb 2024 25 Mar 2024 1Jan 2024 29 Jan 2024 26 Feb 2024 25 Mar 2024

15 Jan 2024 12 Feb 2024 11 Mar 2024 15 Jan 2024 12Feb 2024 11 Mar 2024
Click on arrows to toggle between Campaign / AdSet / AdName \l/ E

Cost per
View Item

Cost per

LPV Add to Cart

View Item

Cost per Add
to Cart

Cost per
Initiate
Checkout

Blended
2{0):%

Cost per
Purchase

I LE

Checkout Revenue

Purchases

Cold $24,583 1,095,256  $22.44 13,565 $1.81 1.24% 8,493 2.89 6,102 4.03 4,427 5.55 3,197 7.69 2,320 10.6 $290,091 1.8 $125
Audience

TOF $24,365 1,093,817  $22.28 13,719 $1.78 1.25% 8,624 2.83 6,245 3.9 4,544 5.36 3,318 7.34 2,388 10.2 $295,071 12.11 $124
Campaigns

Retargeting $6,840 405,262  $16.88 13,542 $0.51 3.34% 8,569 0.8 6,250 1.09 4,534 1.51 3,270 2.09 2,406 2.84 $297,274 43.46 $124
Grand total $55,788 2,594,335 $215 40,826 $1.37 1.57% 25,686 2.17 18,597 3 13,505 4.13 9,785 5.7 7,114 7.84 $882,436 15.82 $124

1-3/3




TikTok Ads d‘ TikTok

Performance Deep-Dive of TikTok Ads

vy
Py 1Jan 2024 - 31 Mar 2024 - Campaign Name v Ad Set Name - Ad Name -

Click on arrows to toggle
4\ N\ Z between day / week / month

Ad Spend Impressions

$55,643 2,624,979 Ad Spend Revenue

+ 7.7% from previous 91days N7 : ™~ V¥ :

4

-15.4% from previous 91days

Impressions -> LPV
o
0.6% 4"”&4' 54 , 48,000 $46,552
§ -1.7% from previous 91days i
Costper LPV Landing Page Views 43K 46,000 $44,7GA4,962 4,750
$3'4.3 16;216 LPV ->VI $43,613
5 -20.1% from previous 91days o 44,000
+ 5.9% from previous 91days 72.4%
§ -0.3% from previous 91days 4.2K k ,
Cost per VI Viewt 42,0091)0 $41,293
lew ltem
$ -19.9% fin?p.rZ/ﬂus 91days 11'746 Vene 40,000
+ 5.6% from previous 91days 72.5% 41K ,
oo 1Jan 2024 29 Jan 2024 26 Feb 2024 25 Mar 2024 1Jan 2024 29 Jan 2024 26 Feb 2024 25 Mar 2024
Cost per ATC $ 0. from previous 91days 15 Jan 2024 12 Feb 2024 11 Mar 2024 15 Jan 2024 12 Feb 2024 11 Mar 2024
Addto Cart
$6.53 e
§ -19.8% from previous 91days ’ ATC ->IC °
¢ 5.5% from previous 91days 72 2% ROAS COSt per ACtlon
Cost per IC § -0.9% from previous 91days ,I\ \1/ e ,I\ \1/ e
$ 9 O 6 Initiate Checkout - purch ° °
o 6 145 crurehase —@— Cost per LPV  —@— Cost per View Iltem  —@— Cost per Add to Cart
§ -19.1% from previous 91days ’ 72 9% 1 — e Cost Initiate Checkout Cost Purch
« /.57 from previous 91days 0 10.63 10.7 15 ost per Initiate Lheckou Ost per Furchase
§ -0.1% from previous 91days ! |
Cost per Purchase
Purchases 10.5
$12.41 10
3 -19.0% from previous 91days
4,482 o
¢ 4.4% from previous 91days 5
Revenue ROAS 95
0]
$5 59,383 1 O- 05 9 1Jan 2024 29 Jan 2024 26 Feb 2024 25 Mar 2024
¢ 4.1% from previous 91days % 23.2% from previous 91days 1Jan 2024 29 Jan 2024 26 Feb 2024 25 Mar 2024 15 Jan 2024 12 Feb 2024 11 Mar 2024
15 Jan 2024 12 Feb 2024 11 Mar 2024
Deep D I Ve Click on arrows to toggle between Campaign / AdSet / AdName \1/ E
. ) - Cost per
Campaign Ad Spend - Landing Cost per q Cost per Cost per Add Initiate et Cost per
Name v LIpReES ons Page Views LPV M View Item Sl to Cart Checkout ChL'L'lt(';t;‘: AL Purchase AL
Cold $24,583 1,095,256 $22.44 13,565 $1.81 1.24% 8,493 2.89 6,102 4.03 4,427 5.55 3,197 7.69 2,320 10.6 $290,091 11.8 $125
Audience
TOF $24,365 1,093,817 $22.28 13,719 $1.78 1.25% 8,624 2.83 6,245 3.9 4,544 5.36 3,318 7.34 2,388 10.2 $295,071 12.11 $124
Campaigns
Retargeting $6,840 405,262 $16.88 13,542 $0.51 3.34% 8,569 0.8 6,250 1.09 4,534 1.51 3,270 2.09 2,406 2.84 $297,274 43.46 $124
Grand total $55,788 2,594,335 $21.5 40,826 $1.37 1.57% 25,686 2.17 18,597 3 13,505 4.13 9,785 5.7 7,114 7.84 $882,436 15.82 $124
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Google Ads N\ Google Ads

Performance Deep-Dive of Google Ads

"]
Py 1Jan 2024 - 31 Mar 2024 v Campaign Name v Ad Group ~ Keyword M Audience v

Click on arrows to toggle
4\ N\ Z between day / week / month

Ad Spend Impressions

$56,099 2.593,731 Ad Spend Revenue

321.5% from previous 91days N2 : NV
Impressions -> LPV
0.6% 4,400 46,000

§ -31.9% from previous 91days

L g
oo

H

357.9% from previous 91days

Cost per LPV Landing Page Views $4,

$3‘49 16,097 LPV ->VI 40

¢ 59.5% from previous 91days °
+ 187.0% from previous 91days 72.8%
¢ 1.2% from previous 91days

44,000

4,300 42,099,

Cost per VI

$4.78

¢ 57.6% from previous 91days

View ltem

1,725 Vi->ATC

+ 190.5% from previous 91days 72.6%

4,250 40,000
Cost per ATC + 0.1% from previous 91days 1Jan 2024 29 Jan 2024 26 Feb 2024 25 Mar 2024 1Jan 2024 29 Jan 2024 26 Feb 2024 25 Mar 2024
$6p 59 Add to Cart 15 Jan 2024 12 Feb 2024 11 Mar 2024 15 Jan 2024 12 Feb 2024 11 Mar 2024
¢ 57.5% from previous 91days 8’51 7 ATC ->IC H
¢ 190.7% from previous 91days 72 3% ROAS COSt per ACt I o n
Cost per IC ¢ 0.5% from previous 91days /T\ \1/ E /T\ \1/ E
$9 11 Initiate Checkout c
-1 6156 IC ->Purchase —e— Costper LPV  —@— Cost per View ltem  —@— Cost per Add to C...
+ 56.8% from previous 91days - fron: S elioleoe s 71.9% 10.5 15 —8— Cost per Initiate Checkout Cost per Purchase
- : ¢ 0.9% from previous 91days
Cost per Purchase p h
urchases
$12.68 10 10
¢ 55.5% from previous 91days
4,424
¢ 194.5% from previous 91days :
9.5
Revenue Blended ROAS
$549,993 9.8 9 o
+ 192.8% from previous 91days $ -36.1% from previous 91days 1Jan 2024 29 Jan 2024 26 Feb 2024 25 Mar 2024 1Jan 2024 29 Jan 2024 26 Feb 2024 25 Mar 2024
15 Jan 2024 12 Feb 2024 11 Mar 2024 15 Jan 2024 12 Feb 2024 11 Mar 2024
D eep D | Ve Click on arrows to toggle between Campaign / AdGroup / Keyword / Audience \l/ E
Campaign IO Landing Cost per View Item Cost per Add to Cart Cost per Add Initiate cf:ittigte; T Cost per I Blended
Name P Page Views LPV View Item to Cart Checkout Checkout Purchase ROAS
Search Ads $24,781 1,090,661 $22.72 10,718 $2.31 0.01 6,643 $3.73 4,828 $5.13 3,602 $7.08 2,527 $9.81 1,800 $13.77 $225,778 9.11  $125.43
Performanc $24,485 1,095,728 $22.35 11,008 $2.22 0.01 6,883 $3.56 5,013 $4.88 3,634 $6.74 2,651 $9.24 1,925 $12.72 $236,810 9.67 $123.02
e Max
Display Ads $6,833 407,342 $16.77 4,094 $1.67 0.01 2,571 $2.66 1,884 $3.63 1,381 $4.95 978 $6.99 699 $9.78 $87,405 1279 $125...
Grand total $56,099 2,593,731 $21.63 25,820 $2.17 0.01 16,097 $3.49 11,725 $4.78 8,517 $6.59 6,156 $9.1 4,424 $12.68 $549,993 9.8 $124..

1-3/3



Bing Ads > Bing ads

Performance Deep-Dive of Bing Ads

"]
Py 1Jan 2024 - 31 Mar 2024 v Campaign Name v Ad Group ~ Keyword M Audience v

Click on arrows to toggle
4\ N\ Z between day / week / month

Ad Spend Impressions Ad S
end Revenue
$56,099 2,593,731 P
¢t 357.9% from previous 91days ¢ 321.5% from previous 91days ™ v : 2 :
Imprz;s;oénso); LPV 4,400 46000

§ -31.9% from previous 91days

$4,

Landing Page Views
Cost per LPV 4,350

$3.49 16,097 LPV -> VI

¢ 59.5% from previous 91days °
+ 187.0% from previous 91days 72.8%
¢ 1.2% from previous 91days 4,300

44,000

42,099,

Cost per VI

$4.78

View ltem

1,725 Vi->ATC

¢ 57.6% from previous 91days

¢+ 190.5% from previous 91days 72.6% 4,250 40.000
+ 0.19% from previous 91days 1Jan 2024 29 Jan 2024 26 Feb 2024 25 Mar 2024 1Jan 2024 29 Jan 2024 26 Feb 2024 25 Mar 2024
Costper ATC 15 Jan 2024 12 Feb 2024 11 Mar 2024 15 Jan 2024 12 Feb 2024 11 Mar 2024
Add to Cart
$6.59 B
¢ 57.5% from previous 91days ’ ATC ->IC °
¢ 190.7% from previous 91days 72 3% ROAS COSt per ACt I O n
¢ 0.5% from previous 91days
Cost perIC 4 :
Initiate Checkout /I\ \1/ ° 4\ \l/ °
$91 1 IC ->Purchase )
1 56.8% from previous 91 days 6,156 71.9% —8— Costper LPV  —— Cost per View Item  —8— Cost per Add to C...
+ 1207 from previous 91days : 10.5 —e— Cost per Initiate Checkout Cost per Purchase
¢ 0.9% from previous 91days 15
Cost per Purchase p h
urchases
$12.68 10
¢ 55.5% from previous 91days 10
4,424
¢ 194.5% from previous 91days
9.5 5
Revenue Blended ROAS
$549,993 9.8 o
. _ . 9
¢ 192.8% from previous 91days § -36.1% from previous 91days 1 Jan 2024 29 Jan 2024 26 Feb 2024 25 Mar 2024 1Jan 2024 29 Jan 2024 26 Feb 2024 25 Mar 2024
D eep D | Ve Click on arrows to toggle between Campaign / AdGroup / Keyword / Audience \l/ E
Campaign IO Landing Cost per View Item Cost per Add to Cart Cost per Add Initiate cf:ittigte; T Cost per I Blended
Name P Page Views LPV View Item to Cart Checkout Checkout Purchase ROAS
Search Ads $24,781 1,090,661 $22.72 10,718 $2.31 0.01 6,643 $3.73 4,828 $5.13 3,502 $7.08 2,527 $9.81 1,800 $13.77 $225,778 9.11  $125.43
Performanc $24,485 1,095,728 $22.35 11,008 $2.22 0.01 6,883 $3.56 5,013 $4.88 3,634 $6.74 2,651 $9.24 1,925 $12.72 $236,810 9.67 $123.02
e Max
Display Ads $6,833 407,342 $16.77 4,094 $1.67 0.01 2,571 $2.66 1,884 $3.63 1,381 $4.95 978 $6.99 699 $9.78 $87,405 1279  $125....
Grand total $56,099 2,593,731 $21.63 25,820 $2.17 0.01 16,097 $3.49 11,725 $4.78 8,517 $6.59 6,156 $9.1 4,424 $12.68 $549,993 9.8 $124..
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